
 
 
 
 

 
 
 
 
Cardiff Metropolitan University’s postgraduate MSc in Sport Broadcast is an intensive, 
practical skills focused, vocational course, designed to prepare you for a successful media 
career in the Sport Broadcast industry whether that be in sports journalism, technical 
production, or sports content creation. 
 
Our module content and teaching is relevant to a rapidly changing digital and multi-
platform industry, and our aim is to provide the most realistic training environment 
possible. 
 
This is a master's degree course designed and delivered by sports journalism industry 
professionals to create practitioners of Sport Broadcast and prepare them to be industry 
ready for employment across all areas of sport broadcast journalism.  

Students will develop and master a wide spectrum of broadcast journalism production skills, 
learn to self-shoot and edit, sharpen their journalistic instinct and develop their editorial 
judgment. They will critically examine the reciprocal relationship between socio-political 
issues, modern media coverage, news reporting, marketing, communication and professional 
sport. Students will also study media law, and analyse and dissect how ethics, a sense of 
fairness, impartiality, accuracy and a robust knowledge of media law, broadcast regulations 
and broadcast rights play a crucial part in operating within the modern broadcasting 
landscape. 

The inclusion of a significant work placement module (60 credits) in this sports broadcast 
journalism degree offers the opportunity to work in our internal broadcast unit for a minimum 
of 15 sport-news production days and provides a second placement opportunity with one of 
our external sport broadcast production partners. We have placement opportunities with all 
the major broadcasters in Britain and further afield for students who are prepared to travel; 
plus all the production companies in Wales and the major sports organisations and their 
respective internal media departments; these include a number of Welsh medium placement 
opportunities. Through this, students will gain practical, real-world experience of various 
broadcast roles; presenter, reporter, producer, director, videographer, camera operator, 
floor manager, video editor, social media producer, live stream director, content creator, 
commentator and all-round broadcast journalist. Students will learn to research, network and 
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build contacts, elevating their sports reporting and writing skills to the next level and master 
the art of story-telling and content making in the fast-changing digital age through social 
media platforms, blogging, live streams and podcasts. Students to date have already enjoyed 
placements with BBC, ITV, Sky Sports, Channel 4, DAZN, BT Sport, ATP Tennis, World Rugby, 
WRU, Made In Cardiff, S4C, Glamorgan Cricket, Swansea City, Cardiff Devils, Cardiff City, Sport 
Wales, the IOC, International Olympic Committee, Wimbledon Tennis, and many other local 
and national broadcasters, sports organisations and governing bodies. 

Guest speakers have included several award winning presenters, reporters, journalists, 
producers, directors, camera operators, video editors and lighting experts: Jason Mohammad 
(BBC Presenter) Eddie Butler (BBC commentator), Frances Donovan (ITV & Premier League TV 
presenter), Carolyn Hitt (Wales Online & BBC presenter), Dylan Ebenezer (S4C/ Sgorio 
presenter), Nick Hartley (ITV/ITN reporter) Mark Church (BBC 5 Live) and Alan Wilkins (ESPN 
& Eurosport presenter), Lauren Jenkins (BBC & BT Sport) Lauren Davies (BBC & UEFA) 

 
You will be trained to be multi-skilled: someone who is capable of producing well told 
stories in a multimedia, environment. You will explore the new forms of mobile technology 
allowing for more dynamic and immediate newsgathering and storytelling and distribution, 
while crucially understanding the different storytelling methods for different platforms and 
audiences. 
There are plentiful opportunities on our campus and in our city to develop the skills needed 
to produce and present radio, online and linear television news programmes and features. 
Students are expected to find stories on their own initiative from contacts they develop 
during the course. The final dissertation project is worth 40 credits and must come in the 
form of a documentary.  
 
There is also a special focus on developing employability skills, self-motivation and preparing 
for the workplace whether as staff, freelance or entrepreneurs. We take a broad view of this: 
journalism skills are highly transferrable, and in a challenging jobs market we hope that our 
graduates will work across the field of communications whether in sport journalism, sport 
broadcasting, sport public relations or sports marketing. 
 
Overall our aim is to give them the confidence: 

• to develop the critical independence and journalistic skills 
they will need to function effectively as a sport broadcast journalist. 

• to create content independently with a deep and systematic understanding of the 
methods and production techniques available to illustrate any given sporting subject 
or story 

• to encourage fresh and creative approaches to the choice and treatment of stories, 
consistent with editorial objectives. 

• to make complex editorial and ethical decisions based on the quality of material, the 
nature of the subject matter and the constraints of time, budget and audience; and 
develop appropriate team-working and editorial/managerial leadership skills. 

• to encourage a critical approach to broadcast news outputs and other journalistic 
platforms and publications 

• to experience and adapt to the unpredictable situations that exist within radio or 
digital broadcasting settings in a professional, creative and autonomous manner.  



• to Interrogate how complex ethical theories relate to contemporary socio-political 
sporting issues and contexts where sport, the media and the law coexist; 

• to demonstrate a critical understanding of the central concepts of taste, decency, 
fairness, to accuracy, morality and integrity within a sports broadcasting context; 

• to recognise the importance of sports governance and structure and how sports 
broadcasting rights and commercial demands influence professional sport and the 
sport media; 

• to critically appraise the legal, ethical and regulatory framework within which sports 
broadcasting is practiced. 

• to encourage students to be self-critical and aware of their own strengths and 
weaknesses 

 
 
We also create additional opportunities for our students to put their skills and learnings to 
the test in real-world scenarios; whether that’s through our partnerships with external elite 
athletes like Arctic Explorer Richard Parks, the netball franchise Celtic Dragons, or our joint 
schemes with the FAW and WRU, Bengo Media, BBC Wales and the Welsh Sports Hall of 
Fame, where we offer media support to external bodies and they offer student 
opportunities creating content.  
 
We have also launched a Transatlantic Storytelling Project with the leading Sports 
Production programme in America (The Sports Link MA at Ball State University). The project 
gives students the opportunity to work with their American counterparts telling global 
stories and planning, connecting and creating content in a digital space as well as getting 
involved in an annual reciprocal visit.  
 


