
 
 
 
 

 
 
 
 
Our undergraduate journalism course at Leeds Beckett University prepares students for a successful 
career in print, broadcast or online journalism.  
 
We mix traditional values with an awareness of change, practically preparing our cohort for an 
industry in transition. In the three years students are with us each has the opportunity to equip 
themselves with the skills they need to begin a career in journalism.  
 
Preparing students for work is something we place great value upon. Employability is embedded 
throughout our curriculum, and we are proud to not only to be the top rated undergraduate degree in 
terms of student satisfaction (100% in the National Student Survey in 2014, 2015 and 2016) but we 
also beat many of our benchmark competitors on employability, with 89% of our graduates either in 
work or further study within six months of graduating – and 100% of our graduates from 2015 now in 
work or further study. 
 
Our values 
 
At Leeds Beckett, we are committed to the underlying principles of journalism – objectivity, fairness, 
balance and storytelling - while recognising that the industry is now digital. That ways of telling stories, 
gathering material and engaging with audiences have expanded. 
 
Students engage with the latest in social media, search engine optimisation, crowd sourcing and user 
generated content. Our news studio is now entirely digital. But we don’t forget the disciplines of 
newspapers, television and radio – the media that invented the rules. 
 
Our students engage in the professional, ethical and theoretical development they need to forge a 
career in both the traditional and emerging media.  They aim to do at least three weeks’ work 
placement in the industry over the course of their three years with us. While this was always 
documented in our course specification, it is now embedded at module level. 
 
Beckett means business 
 
Ours is a unique qualification – we are the only journalism course in England to be taught from within 
a Business School – and students benefit from our contacts within the city of Leeds.  
 
It’s an opportunity to meet, research and report on companies, industry and new developments. We 
believe this sets us apart from other journalism courses, and we know that our graduates have 
benefited from this unique selling point in the past; covering events in the city in Newsdays and other 
practical output areas within the degree. 

Promise of Performance 

BA (Hons) Journalism 



 
Journalism has always been a medium driven by technology, from the first printing presses to the 
web. Our existing students are trained in the use of content management systems and digital 
publishing from year one. They have their own dedicated website – www.leedshacks.co.uk  – which 
they use to publish news, features, radio and audio, as well as providing a platform for our live 
Newsdays events.   
 
This mean that our students not only experience live simulation, but publish their work and learn 
about the latest skills and techniques including live streaming. 
 
Our facilities include a dedicated media suite including television and radio studios, a central control 
room and a dedicated newsroom.  
 
The newsroom was upgraded for 2015/16 to support our new studio suite, and is kitted out with new 
PC and Apple computers, EditShare connectivity to the TV studio and Avid Media Composer for video 
editing. The newsroom also has iNews for TV bulletin scripting and Burli for radio. 
 
Over the summer of 2016 the newsroom was further updated with new furniture and updated 4K 
Macs. And, though students can use a dedicated Skype line in the radio studio and are encouraged to 
foreground mobility in their work, there is now a fixed line phone in the studio.  
 
An experienced team 
 
Our core teaching team offers a range of experience encompassing The Guardian, The Sunday 
Times, regional newspapers, BBC World Service, high profile websites and glossy magazines.   
 
We also draw from a pool of visiting lecturers with career experience at the BBC, ITV, Cosmopolitan, 
Elle and The Yorkshire Evening Post. We produce our own business magazine, which services the 
local business and financial community. 
 
Our course gives students the platform to become modern day journalists with a global outlook, 
confident in the latest technology and digital media, and with an understanding of how businesses 
work, giving you an edge in an increasingly competitive market. 
 
During the course students will: 
 
* Work across different media gaining experience in radio, TV, print, web and digital publication. 
* Experience live news days which allow them to learn journalism by doing journalism 
* Gain a foundation of practical experience in reporting, digital publishing and broadcast during their 
first year. 
* Benefit from a full theoretical programme that includes the history of the press and broadcasting, 
media law, and ethics as well as modules looking at government and journalism’s role in society.  
 
We are a multiplatform course, mindful of change in the industry and aware that convergence is not 
necessarily and simply taking place in the broadcast industries – but across journalism in print, digital, 
TV and radio. 
 
The course recruits from across the UK, not just the West Yorkshire region (in fact very few of our 
students are Leeds natives). We also recruit internationally and have students from across the EU. 
Mature students are also welcome. Our student body is as diverse as it is rich. Wherever our students 
come from, our programme of study encourages a global outlook – from hyperlocal to international. 
 

 


